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ImagingSmart’
Conexant sought to elevate its
market profile and expand sales EXPERIENCE SMART AUDIO
through a launch that brought o)
together a collection of flagship - .‘
products. We created a new m A ig‘d@sf o "
theme called Experience Smart, i i

which served as the foundation

for our strategy. As a next step, g

we developed a cohesive brand (((: CONEXANT
. — EXPERIENCE SMART™

look and accompanying

creative materials to elevate

g.l.
and bring together all the =
products within the Experience

) EXPERIENCE
Smart lineup. SMART
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